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Hi there, my name is Alex J. Wendpap, experienced in the fields of
interface design (UX/UI), information design and business analytics.
Detail oriented, brazilian born, german based, with a subtle
canadian touch and a healthy level of perfectionism.

With 15 years of experience and the major focus in interface  With a fast forward approach, | aim to realise ideas as quick as
design as a whole, my skills involve also design research, user possible, enabling business discussions over concrete results,
journeys and user experience alignment to business KPls, catalysing understanding and maximising business value and

innovation workshops and design team management. leveraging all options the design profession has to offer.

Release from October.2020
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About me

Information and whereabouts

NATIONALITY Brazilian
MARITAL STATUS Married, 2 kids and a pair of good old boots
CURRENT VISA STATUS German permanent residency (Niederlassungserlaubnis)

FULL NAME Alex Jonatan Wendpap
COUNTRY Originally from Brazil, currently living in Berlin
TITLE Bachelor in Graphic Design / Industrial Design

2 e
3. After Canada | decided to embrace a new challenge: improve my
german skills and eventually settle in Berlin. Here, besides learning

german, I've reached a reasonably deep level of knowledge regarding
UX/Ul design, innovation workshops and design team management.

2. From 01.2008 until 08.2011 I lived and worked in
Vancouver, Canada. There | improved my english and
UX/Ul design skills, learned asbit of snowboarding, to
be more polité and to complain@about rain.

il g

“[nspz’mtzbn exists,
but it has to find you working 7?7

Pablo Picasso

1.1 was bornin very south of Brazil (way down there,where
it gets cold again - seriously). | lived there until end of 2007.
At the age of 18 got my first (hands-on) contact with-design
work (CAD design). | studied graphic design at the UESM,
and gathered experience in graphic, web and motion design
for the first 4 years after university.
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About me

Overview and experience

PROFILE
15+ years’ experience in the fields of interface design (UX/UI),
information design and analytics.

Skilled at design research, user journeys, innovation workshops and a
user experience that aligns perfectly with business KPls.

@O

A natural team leader and mentor, adept at empowering others to reach
their goals. Creator and presenter of engaging innovation workshops,
educational programs and industry meetups.

EXPERTISE

e STORYTELLING, PRESENTATION SKILLS
e DESIGN DELIVERY

e EDUCATIONAL /INSTRUCTION

e TEAM/PROJECT LEAD, TEAM BUILDING
e COACHING/MENTORING

e CONSULTING

IT & TECHNOLOGY
e UX DESIGN - UXC CERTIFIED (NN/G)
e SCRUM MASTER & PRODUCT OWNER -
CERTIFIED
e SALESFORCE - ADMINISTRATOR CERTIFIED
e DESIGN THINKING
e FRONT END DEVELOPMENT

LANGUAGES

English Fluent. Nearly 4 years living and working in Canada.
German Fluent. Over 8 years living and working in Germany.
Portuguese (BR) Native language. Born and raised in south Brazil.

Spanish Advanced/Fluent (B2)

LATEST EXPERIENCE

02.2019 - to date.. Experience Architect
1year, 9 months.. Salesforce.com Germany - Berlin, BE - Germany

Enable customers for optimal new implementations or upgrade-transitions of the
platform from classic to lightning, based on user-experience (design) best practices.
e Catalysed quick user/customer success through client meetings, task-scoping, and execution
of user research-interviews, analysis, ideation, and prototyping. The client reported dramatically
improved performance & usability
e Depicted user and customer journeys, interaction flows as well as screen designs for optimal
business KPlIs alignment with a guided implementation
e Utilized multi-lingual and intercultural skills to spearhead a task force that executed global user
interviews, to overhaul the client’s service platform successfully

08.2018 - 01.2019 Head of Desigh KODAKOne
6 months RYDE GmbH - Berlin, BE - Germany

Hands-on design management, responsible for all design-related outputs with
a significant focus on the design system, UX/Ul and quality assurance of the
KODAKOne Image Rights Management Platform.
e Successfully finetuned the vision for and created presentations (including infographic and microsite
design) for the product that attracted new investors
e Spearheaded an internship program (that is still running today) with the Macromedia University to fill
key unfilled roles in the company.

06.2015-07.2018 Sr. Consultant - Lead Designer
3 years, 2months Deloitte Analytics Institute - Berlin, BE - Germany

Team management, task scoping and distribution, hands-on UX/UI for dashboard
designs and business analytics visualizations, as well as click-dummy mockups and
rapid prototyping.

e Organized and presented custom-made design thinking, ideation and dashboard design-related
workshops on Visual Communication, UX- Wireframing as well as moderating several Design
Thinking client workshops

e Promoted to direct report of internal project managers and client stakeholders for several DAX 30
enterprises

e Built-up, trained and mentored a design team of 5

e Created and implemented highly regarded customized design trainings

For a more complete work experience list, please refer to my CV document.


https://www.salesforce.com/de/
http://www.kodakone.com/
http://www.analytics-institute.de
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Tools & Certifications

Tools and language knowledge

WORKING TOOLS EXPERIENCE
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Sketch
Interface design (low &
high definition), visual
assets, user journeys,
interaction flows
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Adobe InDesign
Papers and studies,
proposals, marketing

materials, user journeys,

personas
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PowerPoint
Presentations, proposals,
communication and
training materials
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Adobe XD
Interface design (low &
high definition), interactive
prototyping
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Adobe lllustrator
Infographics, user journeys,
project processes,
interaction flows, icons,
illustrations, logo design
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Atlassian Jira
Project management,
tasks and stories
coordination
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Figma
Collaborative interface
design and prototyping
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Axure

Interactive prototyping as

Clickable dummies
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Collaborative whiteboard
and ideation platform
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Adobe Photoshop
High-definition interfaces
and assets, photo
treatment and correction,
art direction

CERTIFICATIONS & RELEVANT TRAININGS

UX CERTIFIED

N4

UX Certificate (UX Management)
via Nielsen Norman Group
September 2020 - UXC#1039932

SALESFORCE
CERTIFIED &

Salesforce Certified
Administrator
June 2019 - Credential ID# 20186562

.’L?ASTE'R-

Professional Scrum Master
(PSM ) via Scrum.org
July 2019 - Credential ID# 436164

S<nooL oF
Pesien THINKING

Hassa-Plattnes-Institut
Universitdt Potsdam

Design Thinking
Train-the-Trainer at HPI
February 2016 via Deloitte

%

Professional Scrum Product
Owner | (PSPO|) via Scrum.org
August 2019 - Credential ID# 440588

g Universitat der Kiinste Berlin
Berlin Career College

Creative Entrepreneurship ISSCE
UdK Berlin
July 2013 - Start Your Own Creative Business
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Portfolio

Index of select work samples

Quality Management
Dashboard

RoRAC Online
Experience

8.25%

Enterprise
Forecasting Tool

SAP Smartwatch
for Sales

Big Data Telematics
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Side Projects
(Hobby)

LAB app

@ ;& - 2y

{ Deutschland sucht den
Sl Champion -
Jetzt bewerben!

001 2012

The st U5 snowboanding
Grand Prix eveni s about io kick
o Coppind MBS, LifRAG
- from Jdsmwaary B4 12 Tyter

WY Dt grems us tha bowdcun

Web Agencies +
Freelance (Legacy)

Snowboard Meisterschaft:

>
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Quality Management
Dashboard

AUTOMOTIVE / QUALITY MANAGEMENT
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Enterprise Forecasting
B:l/ Tool (1/3)

Measure, define and predict what is
financially possible in a worl@d-wide
enterprise is an interesting challenge.
The financial service department from
a leading automotive company.decided
to translate and optimize its different

q forecasting tools and methods ina single

product-solution.

Through design thinking and additional
UX-wireframing workshops, my input
here was helping to understand the
status quo and project goals, simplify
and consolidate all technical and users
requirements, to finally design a starting
concept for a financial forecasting tool.

The major challenges encompassed the
understanding of user needs, simplyfying
the current highly-complex methods and
techniques the company already use, and
together with the technical requirements,
generate an optimal dashboard solution
with positive impact to all stakeholders.

INDUSTRY
AUTOMOTIVE / FINANCIAL SERVICES

\ e00
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Sales

€ 800.5 wmi.

=

Ebit

Fullyear *14

€ 60.1mi.

il

3

Equity

Fullygar *16

8,25%

o
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......

@ MyForecast

Latest Server Update:

L“'i 0 i’_"‘\' Robert Mustermann

OVERVIEW WORKBENGH RESULTS « 01.08.2017 - 15:30 UTC \H.J Berlin, DE vl
@ Sales > Retail > Margin Retail (Edit)
Margin Retail [ I Year View v 3 Compare @), Model Info £ Edit L
Acq. RoRaC
€ Mimion —&— Actuals ---8-- Your Forecast +--- Predictive Suggestion Fullyear "16
B KO
15.2%
mn Fii)
e g i
ke o = ."M * w";’.-"""'_“‘ """" B @0
R ST e e VI
50 -‘""- ----- -t ) It o 50 Acg. Volume
Fullyear “16
40 a0 1 23 5
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10 10 Portfolio
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0 0
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Big Data Telematics

- aANA <
Making the most out of the available Deloitte 2 dnm}ly‘["};ﬁ"“
data is crucial within the progressive MHI\{IE,
competitiveness that reigns the
insurance world.

(Speed Limits, Warning Signz)

For a major player in the worldwide
insurance industry, a solution that allows
a fairer option for its product pricings

while granting optimal service and client
satisfaction was generated.

. . . oo & | 7
With a straightforward design approach, 100 .. @1 S/
my collaboration was on the creation
of a detailed infographic that made the ’ B 2 SCORING SYSTEM
whole project journey, its requirements o L RTD e
and technical challenges very easy to 0 10 o1
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Portfolio
LABapp (1/2)

With an astonishing productive first
years, Deloitte Analytics Institute felt

a clear need to not just organize but

also present its innovative showcases

in a user-friendly and user-centric
approach, bringing workshops and client
presentations to a next qualitative level.

Having led several workshops, the design
team already had a solid base of the
requirements and issues that should be
addressed when designing the tool.

The finalized concepts were well alighed
with all requirements and successfully
delivered in a development-ready output.

My collaboration on this project was
first on redesigning some of the currer@
showcases, and furthermore creating
wireframes and finalized concepts, as
well as assets for the most important
screens, enabling a solid base for the
frontend and implementation phases.

INDUSTRY
CONSULTING / SHOWCASES & PORTFOLIO

Deloitte.

Hive Air ()
Flight Management System e

e O

analytics
INSTITUTE

@ HiveAlR

Information; Nunc cursus condimentum vulputate. Nulla facilisi. Aliguam erat volutpat. Nulla
dignissim nisl nunc. Duis eu maximus leo. Etiam finibus ante rutrum ante pretium rhoncus in sed
dolor. Curabitur hendrerit, felis nec convallis suscipit. sem arcu dictum lectus. non dignissim tellus
saplen ut tellus. Quisque eget felis porta, accumsan mauris placerat, pellentesque tortor.

Type: Interactive Showcase

Version: 1.2
() Tutorial (=) ntro storylines (L) staistics

Deloitte Analytics Institute Smart City Berlin world Cup 2016
Overview 1172016 Pilot Project Predictive Soccer Game

Showcases Online (14 Videos (1. Presentations

m"
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@;} Session Configuration

@ Lab Session Items

—

Access Statistics
(@) Settings

n=l) Users

LAB SESSION SELECTION

Lab Session Retail - Mai.2017 =

LAB SESSION MODUS

CONFIGURATION

Deloitte.

HiveAIR

Performance fi

@ HiveAIR

Showcases (Y) Online (14)

MacBook

ce




//\ alexwendpap

{Q) / PORTFOLIO / RoRAC Online Experience (1/2)

O
C +

i

[
<

Portfolio

RoRAC
Online Experience (1/2)

The client was in the process of building
up a centralized and globally standardized
RoRAC online calculation service tool,

as well as a digital pricing and approval
experience for all sales stakeholders.

Concept and ideation (Design Thinking
approach), stakeholder analysis, review
of user needs, user stories, sketches,
wireframes, up to finalized screen design
samples and first round of feedback with
the users where the steps taken for this
project.

The provided output were documented
workshop materials and wireframe
guidance, detailed sketches of the main
screens with user requirements, technical
requirements and workflow, and finally,
finished (Brand-conform) design of the
chosen screens built into a working
(MVP) prototype.

INDUSTRY
AUTOMOTIVE & TRANSPORTATION
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Reschedule is successfully made. Actionable items.

SAPSMARTWATCH

SAP Smartwatch
for Sales

ASALES e

Flight rescheduled

Details sent to your e-mail

View new flight info

Open e-mail

Dismiss

<{ Meeting @ KIXO 09:42
About KIXO

' Company Snapshot
REVENUE (USS Billion)

g

Issue with the reschedule. Short clue and actionable items.

< Meeting @ KIXO 09:44
About KIXO

690 58 11,950 :
i ' Uty | Opportunity

2900 Employees

DESCRIPTION

Kixo is a printer-as-a-service -
provider. It was founded In 1 4
2003 and is headquartered in | J

Palo Alto, CA

FTWARE gy
= NEWS e
- Kixo wins mega deal at XYZ Sales Phase:
et Do Sales accepted lead
- Kixo broadens portfolio to Expected Date to JUNtEh
unlock new channel Close the Deal: 24

opportunities (Mar 16)

Kixo aaree to buy service I Qalac Hictarys


https://www.youtube.com/watch?v=7jUQl6YsjHs
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SAPSMAF

ASALES [63)

1, afver arriving just in time and SiTring gown i the meeTing room,
mation he read on the way there)

4_ Then e chicics on the l\ll'['(lpll!ﬁl.lll‘_
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Thie LmArTwatch Turns This nformation into Lext, Shows Lhim on his Fmane enatling Ei
R usickly chick the data before it b neally saved and shared.

3. 3.

D, il again checks bt smarteatch (sinoe e sl eady Torgot most of the infior-

5_ and s The pRotos 1o Uhe ATUencees nelaThie porition by smply swip:

09:44

3 . nd aeod additional data from an overvies by shimly sehecting the rele-
vant dimestion he had tagged while proparing the meeting heforshand

. e smarteatch siones the photos and names in the assigned position lice
Inacompas.

0.LARS

aYas
e
N N

QA Phase:
od rFrase.

Sales accepted lead

I s i L i — Il -

Expected Date to 1th
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Service History

Walala ~ ™y L Ao
O open escalations

=y

Driscussions, fonmal ard ifiormal nformation,
ks cata accondingly, sive and confirm, hide of also delete irmelevant notes.
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Portfolio

Side Projects (Hobby)
(1/3)

To stay current with hands on capabilities
and to know the latest tools, trends

and challenges within interface design,

a parallel activity also takes place by
executing side projects such as icon
libraries and products/cpncepts for front-
end development.

1. In this screen a few examples of icon
design can be seen. A total of near one
tousand icons can be found at an online
store named iconfinder, where the best

outputis up for sale. This is an ongoing
project which is handled as an hobby.

2.0n the next page you can see Firmattic.

A tentative of an Ul Bundle, further on
planned to be unfolded as a design
system product.

3. On the third page from here an online
store design called VENDER was made.
The idea was to scale the designs into a
bootstrap frontend theme/product for
e-commerce purposes.



https://www.iconfinder.com/alexwendpap
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Services with Commitment

Firmattic is a Corporate ULKit :
O] named for your next website project. ©)

anmry

Save tme on the design phase, and foous on wiol you do Dot

relevance in digital services and products
I t A ey enticng subditle 1o bo ploced oo
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NEW PRODUCTS WOMEN MEN ACCESSORIES

GET YOUR PERFEGT FIT TN
TO EMBRACE ENTIRELY e
ALL AUTUMN NUANCES ?

FREE SHIPPING & GIFT PACKAGES SO B
s, B e
mm’_'_' iy QUR NEWSLETTER

e e b gl 8 e i
ki B o s

B

HEW PRODUCTS WOMEN MEN SPECIALS

| e viar || srwasmenas |

UNBELIEVASLE PRODUCTS

ON SALE!

Sigrug lo
OUR NEWSLETTER

(oL s g Gt pronceons,
o

ooy ot
BN -~

NEELIEVAELE 20% OFF '~
ON ALL NEW ARRIVALS OF ‘ga
MEN JACKETS & HOODIES

P et 0 EEXO, 8 (POOUN LU e K
RICHGT K R AT VETTCAS U K TR,

Shap Hew

NEW PRODUCTS

-'JUI?.”NEWSI.ETTER
UNBELIEVABLE *RODUCTS
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MOST POPULAR
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Web Agencies and
Freelance (Legacy) (1/2)

Here 2 dated items are shown as a past
experience examples by working as Ul
designer at a digital agency in berlin
called Publicis Pixelpark.

1. In this screen a few examples of the
iOS mobile application for the (yet to

be finalized) new airport from Berlin

(BER) can be seen. My participation

on this project was the conversion of
wireframes into brand-conform screen
designs, plus quality assurance during the
development and pre-launch phase.

2. The next screen shows 2 examples of

a project made for Red Bull. The project
intention was to build a unified and very
consistent Ul toolbox, enabling all allowed
IT or co-related Red Bull workers to grab
interface assets and brand references
for internal development. Could be seen
as a pioneering form of corporate design
system. My collaboration on this project
was almost purely Ul Design, creating and
exporting several different assets, icons
and KPls for further development.
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* Max Mustermann

Meet anced: YW
Meeting changed:

COMPANY NEWS

- First steps tor Design Red Bull bﬂCIc‘tI
S8 by Lars-Thorsten Sudmann + 2 weeks agc
Hi Dianied Broking and Brandon Cunis, please
connect together lo define the... - Show mare

* Susi Schmidt

Red Bull - New LJI'][HH[[IH{IE"

oy stohin Trmesr,- 2 wookes Max Mustermann
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Susi Schmidt |
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Snowhoard Meisterschaft:
Deutschland sucht den
Champion -

Jetzt bewerben!

09.01.2012

The first US snowboarding

Grand Prix event is about to kick
off in Copper Mountain, nunning

N from January 9 to 12, Tyler
¥ ( Davis gives us the lowdown...
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- Contact

and additional informatio

Objectives

Act with a design perspective for innovative business ideas,
in the prototyping and visualisation phases of new products
and solutions in the fields of mobility, fin-tech, education and

q " _ information technology (IT).

Catalyse understanding, optimise business value and generate
a positive and impactful wave through the design “enabling-
gears” capabilities.
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== WL Cne
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—

Areas of interests within design

Team management, innovation and strategy, UX/UIl design,
product design, design systems and process optimization,
business intelligence & design.



http://linkedin.com/in/alexwendpap/
http://dribbble.com/alexwendpap
http://xing.com/profile/Alex_Wendpap
http://pinterest.de/alexwendpap/
mailto:alexwendpap@gmail.com
http://twitter.com/alexwendpap
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Thank you for your attention

© 2020 Allrights reserved.
None of this content shall be shared further if not for the purpose

of recruitment, without notifying its author.
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